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Advertising Prodigy AD
Interim activity report of Interim Financial Statements for 
Fourth quarter of 2009
(Consolidated)
The presented information in this document is submitted upon the requirements of Article 100о, Paragraph 4 of the Law on Public Offering of Securities (LPOS) and art.33a of Ordinance 2 from 17 September 2003 on the Prospectuses to be published when securities are offered to the public or admitted to trading on a regulated market and on disclosure of information by the public companies and the other issuers of securities. This document is an integral part of interim non-consolidated financial statement for the period, ending on 31 December 2009.

I. Information on important events that have occurred during the 4th quarter of 2009 and with accumulation from the beginning of the year and their impact over the results reported in the Financial Statements

1. Information about important events for the period 01.01.2009- 31.12.2009
	4.2.2009
	 “Advertising Prodigy” received with Decision No 119 of the Financial Supervision Commission :

	
	- Confirmation of the Prospectus for admission to trading on regulated market of shares issued by the Company, ISIN code BG1100006086;
- Enter the issued shares in the register according art.30, par.1, p.3 from FSCA, kept by FSC for the purposes of trading on regulated market

	
	- Enter “Advertising Prodigy” AD – Sofia, as a public company in the register according art.30, par.1, p.3 from FSCA, kept by FSC.

	11.3.2009
	On a Meeting of the Board of Directors of BSE-Sofia AD, with Record 10/27.02.2009, the following decision has been made:

	
	With regard to submitted application according art. 17(1) and on the ground of art. 30 (8) of the Listing Rules Part III, The Board of Directors of BSE-Sofia AD has admitted issue of shares to trading on Unofficial Market of Equities, “A” segment, as follows:

	
	- Issuer: Advertising Prodigy AD - Sofia;

	
	- ISIN code: BG1100006086;

	
	- Amount of the issue: 360 000 BGN;

	
	- Number of shares: 360 000 shares;

	
	- Nominal value per share: 1 /one/ BGN;

	
	- Type of shares: common, dematerialized, registered and freely transferable;

	
	- BSE code of the issue: AR1;

	
	- Bid and ask orders shall be entered at a minimal quotation spread with an allowance of three figures after the decimal point.

	
	- First quotation date of the issue: 11.03.2009 г. /Wednesday /

	03.2009
	The Company rents an office in Sofia, having an address: 68 Eng. Ivan Ivanov blvd, 4th floor

	05.2009
	2 persons are employed as Marketing and Advertising Specialists. The Company continue recruiting personnel for its offices in Sofia, Bulgaria.

	15.6.2009
	18.06.2009 16:42:38 – on 15.06.2009 the contract with Georgi Angelov Georgiev as Investor Relations Director have been terminated  and Daniela Atanasova Zheleva have been employed on labor contract on the same position.

	22.07.2009
	On 17.07.2009 regular General Meeting of Shareholders was held, where all shareholders attended or were presented at the meeting and 100% of the Company’s capital was presented.

General Meeting of Shareholders adopted resolutions as follows:

1. Adopts the report of the Board of Directors for the activity during 2008; approves the audited annual Financial Statements and the consolidated annual Financial Statements of the Company for the year 2008; the report of the certified accountant with respect to the annual Financial Statements and the consolidated annual Financial Statements of the Company for the year 2008.

2. Releases the members of the Company’s Board of Directors from the responsibilities for their activity as members of the Board of Directors for the year 2008.

3. Appoints the registered auditor Vasil Kalaydjiev - Diploma № 409, “Prima Audit Consulting 2” EOOD, Sofia City to audit and certify the annual Financial Statements of the Company for 2009.

4. Resolves on changes of the seat and registered address as follows: Sofia City, Vazrazhdane Region, 68, Ing. Ivan Ivanov Blvd., 4 fl., app. 14.

5. Resolves on modification and on adoption of new paragraph of the Company’s Article of Association.

6. Releases Mrs. Artemis Leontido as a member of the Board of Directors of the Company and appoint of Mr. Eftychios Loupasis on this position.

7. Elects Audit Committee of the Company in the following composition: Konstantinos Kolokasidis - Chairman of the Audit Committee, Nikolaos Asikis, Athanasios Margaritis, Lilian Mimis Vaharidi and Eftychios Loupasis. The Company is in compliance with the requirements as per Article 40g, para 1 of the Independent Financial Audit Act.

8. Resolves the question on distribution of a profit of the Company for the year 2008 to be considered and resolved at a following session of a General Meeting of Shareholders in the Company.

	15.09.2009
	Mr. Loupasis was approved as a member of the Board of Directors by the Commercial Register to Registration Agency under No. 20090914172908.

	16.09.2009
	Invitation for convening an extraordinary General Meeting of the Shareholders for 17.10.2009 was announced. A resolution regarding capital increase of the Company from BGN 360 000 to BGN 720 000, by means of transformation of a part of the profit of the Company for the year 2008 into capital, was adopted.

	19.10.2009
	Information about decision adopted by shareholders on GMS of “ADVERTISING PRODIGY” AD, held on 17.10.2009 was announced. Shareholders voted on resolution a part of the profit of the Company for the year 2008 to be used for the purposes of capital increase the Company from BGN 360 000 to BGN 720 000  through issuance of new 360 000 ordinary dematerialized registered shares.

	21.10.2009
	On 17.10.2009 extraordinary General Meeting of Shareholders was held, where all shareholders attended or were presented at the meeting and 99.89% of the Company’s capital was presented. 

General Meeting of Shareholders adopted resolutions as follows:

1. Resolves the amount of BGN 44 954 to be brought into the “Reserve” fund of the Company and a part of the profit amounting to BGN 360 000 to be used for the purposes of increase of the capital of the Company with own funds.

2. Resolves to increase the Company’s capital with BGN 360 000 – from BGN 360 000 to BGN 720 000 by means of transformation of a part of the profit of the Company for the year 2008 into capital. The GMS resolves on the increase of the Company’s capital, through issuance of new 360 000 ordinary dematerialized registered voting shares with nominal value of BGN 1 (one Bulgarian lev) each, where each shareholder shall have the right to acquire shares, corresponding to respective shareholder’s participation in the Company’s capital prior to the capital increase. The persons, which have acquired shares at the latest 14 days following the date of the GMS’s resolution of the capital increase, shall have the right to participate in the capital increase. The new shares shall be distributed between the respective shareholders for free, in proportion to their participation in the Company’s capital prior to the capital increase. Against each existing share each shareholder shall receive one new share. The GMS resolves to authorize Investment Intermediary “BenchMark Finance” AD to service the capital increase. The GMS adopt a document containing information about the offering of the shares as per Article 79, para 3, item 4 and Article 79, para 4, item 5 of the Public Offering of Securities Act (POSA).

3. Resolves on modification of the Company’s Article of Association.

	27.10.2009
	On 27.10.2009 with record 20091027153851 in the Commercial Register was entered Advertising Prodigy AD capital increase. The resolution was adopted on extraordinary GMS, held on 17.10.2009

	04.11.2009
	Interview in Investor.bg with Mr. Asikis, Executive Director of Advertising Prodigy AD, about the Company and his impressions and prognoses for online-advertising development. The complete interview is available also on: http://com.investor.bg/?cat=263&id=88713

	10.11.2009
	On 10.11.2009 with record № 20091110100955 in the Commercial Register was entered Advertising Prodigy’s AD current Articles of Association, in accordance with shareholders’ decision on GMS, held on 17.10.2009.

	24.11.2009
	With regard to application from Advertising Prodigy AD a Decision of the FSC No 937 – Е/18.11.2009 has been received for registration of an additional issue of securities in the amount of BGN 360 000, related to capital increase of the Company from BGN 360 000 to BGN 720 000 through issuance of new 360 000 common, dematerialized shares with nominal value of BGN 1 each.

	03.12.2009
	With reference to a Decision of the Financial Supervision Commission No 937-E/18.11.2009 about registration of an additional issue of securities of Advertising Prodigy AD (ISIN BG1100006086) with the Public Companies Registry as per Art. 30 (1), item 3 of the FSCA maintained by the FSC, on its Meeting held on 03.12.2009 the BSE-Sofia Board of Directors has admitted the additional issue of shares in amount of BGN 360 000 to trading on the Unofficial Market of Equities in accordance with the terms of Art. 30 (8) in relation to Art. 18 of the Listing Rules, Part III of BSE Rules. Securities transactions of  the increase will be executable as of 11.12.2009 /Friday/.

	03.12.2009
	Information with reference to internal information according to art. 4 from Law on Measures against Market Abuse with Financial Instruments about circumstances acc. art. 114b, para. 1, items 1 and 2 from LPOS available for Mr. KONSTANTINOS KOLOKASIDIS. 

	09.12.2009
	Information with reference to internal information according to art. 4 from Law on Measures against Market Abuse with Financial Instruments about circumstances acc. art. 114b, para. 1, items 1 and 2 from LPOS available for Mr. KONSTANTINOS KOLOKASIDIS.

	21.12.2009
	Interview in Dnevnik with Mr. Asikis, Executive Director of Advertising Prodigy AD, about the Company and promotional marketing as a business. The complete interview is available also on: http://www.dnevnik.bg/pazari/2009/12/21/833889_nikos_asikis_izpulnitelen_direktor_na_reklamna/


1.1. Acquisition of fixed assets during the 4th quarter of 2009
During the period of 01.01.2009 - 31.12.2009 the Company has acquired fixed assets at the amount of 4000 BGN. 

1.2. Announcement of the financial result of the Company.
According the Consolidated Interim Financial Report as of 31.12.2009 of the Group that Advertising Prodigy AD belongs, the financial result as of 31.12.2009 is profit at amount of 2240 000 BGN. 

2. Information for important events with accumulation from 01.01.2009 to 31.12.2009
2.1. Results from main activities
For the period 01.01.2009 – 31.12.2009 the Group has realized income from sells of services at total amount 2 090 000 BGN. The financial incomes for the period are at amount of 2 164 000 BGN, mainly income from revaluation of financial instruments and the extraordinary income is at amount of 0 BGN. The Group has accumulated operating expenses at amount of 2 017 000 BGN. 

ІІ. Information about large transactions between related persons

During period of 01.07.2009 – 31.12.2009 „Advertising Prodigy” AD, except the regular business activities, no large transactions between related persons have been concluded.

ІІІ. Description of major risks and uncertainties faced by the Company during the remaining part of the year.
Systematic risk factors
Systematic risk factors are the factors that are outside the Issuer that have key influence over its activities and status. They are connected to the status of the macroeconomic environment, political processes and stability, regional development, etc. The main restraint and influence of the systematic risks is collecting and analysis of the current information, as well as using forecasts from independent sources for the system status in general. 

In this connection, considering the influence of the systematic risks and forecasts in the country where its main activities are performed, the Issuer has to reorganize its activities.

Political risk factors

The political risk factor is reflecting the influence of the political processes in the country to the economy and investment process in general and more specifically on the investments’ returns. Degree of the political risk is determinate by the possibility for unfavorable direction change of the long term economic policy led by the government and as a result followed by negative changes in the investment climate. Other factors, that also impact this risk, are the contingent legislation changes and more specifically, changes related to the economy and investment climate in the county.
Macroeconomic risk factors

In December 2009 the total business climate indicator 3 is lowered by 2.3 percentage points compared to the previous month mainly due to worsening business climate in industry and services. Such dynamics is observed in December last year.

After the reported increase in November 2009, in December the composite business climate indicator in the service sector is reduced by 5.5 points compared to the previous month, due to more pessimistic assessments of managers' current business situation in enterprises and more moderate expectations for the next six months. Over the past three months the demand for services and personnel in the sector are reduced, it is not expected to further decrease over the next three months. 
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The main factors that hamper the activities of companies in the sector of services is uncertain economic environment and competition in the industry.

In terms of prices in the sector are predominant expect them to maintain the level in the next three months. Compared to November decreased enterprises which predicts that prices will decrease, but their share is still significant (16.0%).
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Currency risk factors

Upon assumption to preserve the system of fixed exchange rate of the lev to the euro, the currency risk for investors whose funds are in BGN or EUR does not exist. Currency risk may appear regarding investors whose initial funds are denominated in U.S. dollars or other currencies other than euro and money due to permanent movements in exchange rates.

The influence of the global crisis on the Bulgarian economy exists in the framework of the currency board arrangement, which guarantees the relative currency stability and controlled inflation rate. The main operating currency of the company is money, the euro. 

Inflation risk factors

The risk of increase of inflation is associated with reduction of real purchasing ability of the economic entities and the possible depreciation of assets denominated in local currency. Currency board system of controls money supply, but external factors can pressure it in the direction of an increase in price levels. At present and in general the mechanism of the currency board provides assurance that inflation will remain under control and there will be no adverse impact on the economy of the country, particularly on the company.

Other systematic risks

Actual perspectives and stability of growth of the national economic have a significant influence on the investors’ attitude and behavior.

The major risk in the bank system is connected to the withdrawing of capital by foreign banks from their daughters’ branches in Bulgaria. This will make difficult the development of investments in the country and will raise the price of the attracted resources. For all companies the risk is generated by the increase of the credit costs and difficult access to borrowed capitals.

As of the date of the present document “Advertising Prodigy” AD does not meet any difficulties in servicing its credit exposure - the Company has a positive credit history.

Other risks, generated by global political and economic situation, are a possible instability or military operations in the region. Disasters and accidents are factors that make complicate any risk management system. The consequences are difficult to predict, but access to information and application of a system for forecasting and actions in emergency situations are possible ways to minimize negative effects.

Non-systematic risks
These risks are part of the common investment risk that is specific for the Company and for the sector. Non-systematic risks may be divided in two: sector risk that is concerning uncertainty in sector’s development in general; and Company risk, resulting from the specific characteristics of the particular company.

Sector risk factors

The company depends the most from general trends in Marketing and Advertising sector. In the view of the fact that the amount of the investments for Marketing is a matter of Manager’s decision and depends on the amount and time schedule of the cash flows of the Client himself and the whole sector’s situation, in which the Advertiser is operating, “Advertising Prodigy” AD is directly dependent of the economy cycle. The slowdown of the Bulgarian economy’s growth, respectively, the reduction of the advertising and print expenses, may have significant negative impact on the Company’s income.

This risk is compensated to some degree by the potential “Advertising Prodigy” AD to develop its presence on the market of the regional countries (Greece, Cyprus), where the distributed advertising services could be realized at higher prices. In case of change in the demand’s structure, the Company’s wide production capacity and know-how would also allow it to re-direct to a low quality output.

The trend in recent years is more and more advertisers and communications agencies to trust unconventional medias for campaigns especially in Eastern Europe, lagging behind significantly from Western markets in this respect. The modern world is to seek new and non-traditional in every sphere of business and innovation in advertising is especially important. All this creates ideal conditions for a greater presence in the ever more diverse advertising media in everyday life and make public transport even in the media. Advertising appears to consumers at every turn, and the traditional and especially the television is neglected by the business. This is a real opportunity for Advertising Prodigy AD to become a participant in a new advertising brand, which among other advantages will allow the company to generate significant revenue. 






Nikolaos Asikis: …………................................






(Executive Director of „Advertising Prodigy AD)
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